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Test 1

Question 1

Z&: oils

JH#1A: Biblical times

TSR 55 1 BXEE 2 F)“It was known in biblical times, and is mentioned in several
books of the Bible, both as an ingredient that was mixed with oils for anointing
people’s bodies, and also as a token indicating friendship among lovers and friends.”
fif A SR B . AR SCHEIE “Biblical times” A7 2] EHIX A)3%, added to 1X HLH 8L
PRIASCH mixed with 2[R CE e, X BLIHA K2 oils XM

Question 2

ZZ: friendship

41 : Biblical times

TSR 55 1 BXEE 2 F)“It was known in biblical times, and is mentioned in several
books of the Bible, both as an ingredient that was mixed with oils for anointing
people’s bodies, and also as a token indicating friendship among lovers and friends.”
fife il LB . A5 b — BT, show 1X B H S indicating ()[R L & #t, among
lovers and friends X} v & T[] between people, X HLIH N2 friendship iX 4]

Question 3

Z%: funerals

41 :  Ancient Rome

FEALJESC: 5 1 B3 3 ) “In ancient Rome, mourners attending funerals burnt
cinnamon to create a pleasant scent.”

fife R LB . R4 Ancient Rome 5 f7 2| B HIX A)1E, X HUlIE05 0 NS AL
BRI AIE H—Fh & ORI AR . BT A B NI 2 funerals XA #id], ¥
BB HIE A

Question 4
2 wealth

REEI: Middle Ages
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TR SC: 5 1 BRI 2-3 £1)“In the Middle Ages, Europeans who could afford the
spice used it to flavour food, particularly meat, and to impress those around them with
their ability to purchase an expensive condiment from the ‘exotic’ East. At a banquet,
a host would offer guests a plate with various spices piled upon it as a sign of the
wealth at his or her disposal.”

AR X BB W — DA A B —FiE s . JATE R R BIfE S &
Fy A ENREEE A ROR R Cbr)D ARSI S, P bOX B
172 wealth 1X M

Question 5

Z 2% indigestion

K41 : Middle Ages treatment

EAL R 58 1 B S5 —HJ“ Cinnamon was also reported to have health benefits, and
was thought to cure various ailments, such as indigestion.”

fif el gk X LR e AT ORI T4, RS R, AT RORIT 2R, b
HAA R, A DX I A2 indigestion, V3 25 Ut 17 HoAth {6 R [n) 7L,
Fit LAZS Hh AN BE IR0 ailments IX AN HE], BEE T

Question 6

% Z%: India

K] : Middle Ages grown

TEAL R 2 5 2 B3R 4 7)“ They took it from India, where it was grown, on camels via
an overland route to the Mediterranean.”

fi el k. dRBiiE BEWES, EEE, RAEIKTA KIS ERAES 2
B 4 A1, X B I — g s A g B, KT EIRE . Bl & 22 India.

Question 7

Z % camels

FKHEiAE: Middle Ages  merchants

TEAL R : 5 2 BL 3 4 7)“ They took it from India, where it was grown, on camels via
an overland route to the Mediterranean.”

fif Rl R B R FER A A X B ANl A T sk, AT L
F 2 FE SR Ul ) 2 i IR RIS ik 1), RS camels.
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Question 8

Z 2. Alexandria

K4 : Middle Ages arrived

ENLJRIC: 55 2 BYEE 5 1) “Their journey ended when they reached Alexandria.”

fi B B% . arrived B &S TR SCH 1Y journey ended, FIT DAIX B2 4 Ad AT B IA
Alexandria XML T [R5, 222 Alexandria.

Question 9

ZZ: Venice

KA1 : traders  sold

EALJRSC: 5 2 BYEE 6 ) “European traders sailed there to purchase their supply of
cinnamon, then brought it back to Venice.”

fif e LB X SN R — M A R AR EAT 2L, RATE R
SCH R W e N e ) Sk A, SRS A BT 22 3] Venice, BT AR %852 Venices

Question 10

%%: TRUE

JH#TR]: Portuguese  16th century

SENLJESC: 53 B 2 FJ1E“In 1518, the Portuguese built a fort on Ceylon, which
enabled them to protect the island, so helping them to develop a monopoly in the
cinnamon trade and generate very high profits. In the late 16th century, for example,
they enjoyed a tenfold profit when shipping cinnamon over a journey of eight days
from Ceylon to India.”

i RBRE X BT YRR A S ATEREAS 16 D H I WA 5. e AL E)
93BG diRAL, XEIRPINR T8 A X REE R B e, BR 16 4
RERIEHIAE , WRIEBAT INEFNE R 5 IERG, JLSERATATBAE S —B, Dutch &
17 284 A Bk, B LURT DURA 7 X LA 2 %82 TRUE.

Question 11

#%%: FALSE

JCH#TA]: Dutch as soon as

EANLJR S F 4 BLEE 4 7] “By 1640, the Dutch broke the 150-year Portuguese
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monopoly when they overran and occupied their factories.”

R X R R AT 22N Bk, Wi A T R B . ER
I 15 4 Bepss — il g =2 N2 17 22k, [H2X BEE 4 A)16 1
FIEH] 1640 A FT 0% & 4 WEESE 5 1928, BT DO A2 — SR s, &%
#& FALSE.

Question 12

%%: NOT GIVEN

RHEI: trees larger quantities

EALR . 38 5 Bid J5 — %) “Eventually, the Dutch began cultivating their own
cinnamon trees to supplement the diminishing number of wild trees available for

use.”

i R« R I AT 25 AP %) AR B AR RS = B B K, 3 B S 3 v B

= NBG TR AR R RO B AE R AR IR kb, IR X LR T 77 B 1R, BT A

& NOT GIVEN,

Question 13

Z%: FALSE

F4#1: maintained 19th century

EALJR S 5 6 Brix 5 — %) “Not only was a monopoly of cinnamon becoming

impossible, but the spice trade overall was diminishing in economic potential, and

was eventually superseded by the rise of trade in coffee, tea, chocolate, and suga”

B TR UL R IR AR S S A 19 AL — E4ERF A BT . Bl

o HE R H WU S5 0 e BRI S, U0 R B2 5 ) B P R AR A e — B B

Ja 8y, YA A B 22 W2 AT BERY, IX A ERL R 5 BRI A THE A
B, PTCMREHSANE AR, 25852 FALSE.

Question 14

%%: B

JH#TA]: beneficial effects  oxytocin

EAL R : B BBIEEE 1-2 ) “These follow-up studies have shown that after a sniff
of the hormone, people become more charitable, better at reading emotions on others’

faces and at communicating constructively in arguments. Together, the results fuelled
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the view that oxytocin universally enhanced the positive aspects of our social nature.”
iR R R e BT U R R B AR 7 R N 2 RIS o X R S AT 7
BRI 7 58 R ST, B A TR A R RATA I B BRGE R AL L T positive
aspects X MG, SRJEETTEA KX B EAETE XM mk, &%k B,

Question 15

ER: F

FHEIA: reasons complex

SENLJFE S F BE2S 1 ) Perhaps we should not be surprised that the oxytocin story has
become more perplexing.”

firp RBLREL - R S R — B B A SRR R I RCRAR B A R AL o ) S B g
IR F B A i 2 7 AR INZY, perplexing #& complex IR & #. I H.
ZER A RAC UL R R AR B RAREA R 00, (H2 A SRk, <HT
MEMBE R ZER, EARSRELBR[LZRZHE, BN ZE K2 F.

Question 16

%%: B

K41 : period little scientific attention

EALJR S : B BLEE 4-6 1) “The study was the start of research into the effects of
oxytocin on human interactions. ‘For eight years, it was quite a lonesome field,’
Heinrichs recalls. ‘Now, everyone is interested.””

fifp AR R T U SR — B B SR RO SRR ST G A IR 34T
KB Berb i T JUA)TE A — A 816 lonesome, RN, M5,
WL U 8 A, IXANMIRA A NP S, IX B IE I /T Ul A T 7T B A i
], Bk B,

Question 17

HZ: E

FHEIA: ignoring certain aspects

SENL IR : E B ER 2-3 1) “Bartz has recently shown that in almost half of the existing
research results, oxytocin influenced only certain individuals or in certain
circumstances. Where once researchers took no notice of such findings, now a more

nuanced understanding of oxytocin’s effects is propelling investigations down new
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lines.”

fife R SR« A R R R — B N A2 B T AT T AR TR s 1 L DT T
X HE B b X B A)aE R 42 2] ) “ certain individuals or in certain
circumstances” LA J5 TH ) took no notice of HSZift & 7E Ui AT 2R T —Le &
L, IWAERE T8 7 2R S 40 SO B K A EAEHES), BT LAE S E.

Question 18

BE: A

FRHEIA: trusting

ENLFE S : B BL3R 2-3 £)“In a groundbreaking experiment, Markus Heinrichs and his
colleagues at the University of Freiburg, Germany, asked volunteers to do an activity
in which they could invest money with an anonymous person who was not guaranteed
to be honest. The team found that participants who had sniffed oxytocin via a nasal
spray beforehand invested more money than those who received a placebo instead.”
AR RO SR LU 5 RIMABUT iR R R YE N A4 2 E e, BN, H
e NG AR . HE A LINE A4, 3 B E. %37
T I LR AT T A RN 7 R N 3 EEIRON 22 BRI N0 B 2 (4R, At &
EIMMEE—DBEEN, NI R . BrPAx LA 5R1%E A

Question 19

%%: B

TR : feelings of jealousy

ENLIR S : C Bt#f 1-2 ) “ Then, after a few years, contrasting findings began to
emerge. Simone Shamay-Tsoory at the University of Haifa, Israel, found that when
volunteers played a competitive game, those who inhaled the hormone showed more
pleasure when they beat other players, and felt more envy when others won.”

fie R . [RIFEARYE B ik N4 AR C BIF sk, X BaxAS N RILE) =R
77 21 A NAEST O RN 2 R I B8 22 A DR (LR 2409 N 1 DI ik 2 5k
g, DX L A e T, AT R A B o

Question 20
EHE: C

JCHEiR: varies
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ENLJRIC: F BifeJa—H) “Bartz agrees. ‘Oxytocin probably does some very basic
things, but once you add our higher-order thinking and social situations, these basic
processes could manifest in different ways depending on individual differences and

b4

context.
fi R BB . AR C I N4 EAL B C Bt e W a) il Al F Bude s, AT C
B RIFAE T IS, #5EE F BURJA, XL s n] DLEh & B i 5
15 BRI BE Z, N2 BTt U S Bartz XA N1, 77 A G R IR 1),
HE R RGE MR R AR AL SR ARF 2R 2R, RN N T X A ik . fr UK

BB RIE C.

Question 21

Z 2. animals

FKHEIA: Oxytocin research earliest

EANLIR L : A BLER 2 A1) “It was through various studies focusing on animals that
scientists first became aware of the influence of oxytocin.”

B TR R RN, BATERMIT IR E R, B
2 AT 1, R RS S R, BEEFA A E IRE RS R
SR, P AIX L% 22 72 animals.

Question 22

%% childbirth

A : produce oxytocin

EALFE I : A S 4 4] “lItis also released by women in childbirth, strengthening the
attachment between mother and baby.”

R B b UL E, EUEAL A, H R R O B A e EERE X B
release Al produce 7EiX B2 [ LB, FR L NENZI 2R 7R BRS
childbirth, <70

Question 23

Z%: placebo

FHEIE: 2005 experiment

TEALJFE S : B BUER 3 11)“ The team found that participants who had sniffed oxytocin via

a nasal spray beforehand invested more money than those who received a placebo
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instead.”

R X — IR VB AR YE AR 2005 1R 5 B B 3 BROT 3k, HsedeAl
i 75 18 X SR A B B R, BN BRI UL T N = 2 L 22 E 57
ISR ERE 2, B A B 58 7= R AEX LI R i% 2 placebo.

Question 24

ZE: game

JH#TA]: University of Haifa

TENLJESC: C B3 1 £1)“Then, after a few years, contrasting findings began to emerge.
Simone Shamay-Tsoory at the University of Haifa, Israel, found that when volunteers
played a competitive game, those who inhaled the hormone showed more pleasure
when they beat other players, and felt more envy when others won.”

AR X UL SEBRAT R AT DOE R BT AY 19 BUE AR B SR, X LAY
TSI 4, BATESCUL /& played a competitive game, V& & TE K, HEEH
A=A, FrPlX B BRI game.

Question 25

ZZ%&: strangers

JCH#TA]: University of Antwerp

ENL R : D B3R 2 f1) “Studies conducted by Carolyn DeClerck of the University of
Antwerp, Belgium, revealed that people who had received a dose of oxytocin actually
became less cooperative when dealing with complete strangers.”

fr R . RPN EALS] D BB 2 A, X B X AN NI TR R I, T
NP ZR A5 B AN DT TR B4 & 4F, B A BN W 1% 2 strangers
XA, R

Question 26

Z 2. names

FKHEIA: University of Amsterdam

TEALJRE S : D BLES 3 71)“Meanwhile, Carsten De Dreu at the University of Amsterdam
in the Netherlands discovered that volunteers given oxytocin showed favouritism:
Dutch men became quicker to associate positive words with Dutch names than with

foreign ones, f”
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B RIS RS FREEALR D BR 3 A, XEEFEAURE, AR
RS HE M A TN, RS AR TN, thiidiiix 2
AATIE BRI RIE 247, BN names 1X/> L3 o

Question 27

%%: D

JeHHIA: first paragraph

SENLRSC: 1B

fr 8% H P ERU TS B, EE NN RZBHAEHAE AR, RIS
FBRBER, A IR A P 3 B e, 5RO 1 A)E AR I
R B a0 1 B OCTE T P R A B AR RO IR B, HERR: C BTN
KT USRI T M SRR L 1, WAIRE; ZEiED, DM
S TR A VR BNV 9 ARSI B RE MR, IR RS 2 A1 .

Question 28

EE: C

KHHI: Coach third paragraph

ENLFE I : 58 3 Bt 2-4 £, A case in point is the Poppy range of handbags, which the
firm Coach created in response to the economic downturn of 2008. The Coach brand
had been a symbol of opulence and luxury for nearly 70 years, and the most obvious
reaction to the downturn would have been to lower prices. However, that would have
risked cheapening the brand’s image.”

i R s X EE L ANHE, (R B R IFANRI 8, 8 H B2 Coach B BUEA
B, BTG AL AL IS — AN R, Ui Coach il H S i AR d5 W X8 f) [T 1o
FE AR, (HR M S PR R RCR, 2 B A BRI, JeH0%
B m XA TE GRS, FrRO RL 2 C el X BUEAE I B R XA
(LTI

Question 29

BRE: A

A : Tesco’s Greener Living programme

ENLJR S : 2 4 BrfieJg—"R) “Tesco has not abandoned its traditional retail offerings

but augmented its business with these innovations, thereby infusing its value
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proposition with a green streak.”

fife RS 1K AR KRS 7 BERT LUEAL 256 4 By, HEFEEMIR B R BATFES
BB, WEH TR IMIEEREEH, RATLE S Gk EE . A LI
EANTE 2 Tesco 2 EERZ ORGS0 W 1) HESE A2 5 4 B e —f)iE I
NZ, 1R BRI ST s] VAR EIRZ S, JFECh R T 8 TiEA
MIRVEMR, (EIFERCA YA R B, PTRLRCH R M, HR R C Il e &
i H R T AR RN, “main aim” XA R RAREIN, HE5; D
TR I T AN E Tesco 25— IR HIX AT, KA R, HHkk, &5k A.

+F

bt

Question 30
%%: D

KA : Nike

EANL R S 555 B 3-4 1] “ At first glance, spending resources to incorporate
elements of a seemingly irrelevant trend into one’s core offerings sounds like it’s
hardly worthwhile. But consider Nike’s move to integrate the digital revolution into
its reputation for high-performance athletic footwear.”

AR SR B AT DB HERR VA 2. A R I TE AN B 2 AR B I (1) SR s
JESCR UL EA T 2R, JRRERIIER, R B WX MIE A AEREA
F A RE SUHAG RS 5 S0t , OB FEE], HERR; C TR 2 MEL ERAA T RE
flsens, WAHIRRE], Hibk; LA ARE D, D SRR XA S BLT-A 1R A 1 B 2
(RO, WX 2R 3 5

Question 31

%%: D

RHHI: ME2 original

SEALJR S 2 6 BB %L 1-3 A)“ What set it apart was that it incorporated the traditional
physical component of children’s play: it contained a pedometer, which tracked and
awarded points for physical activity (walking, running, biking, skateboarding,
climbing stairs). The child could use the points to enhance various virtual skills
needed for the video game. The ME2, introduced in mid- 2008, catered to kids’ huge
desire to play video games while countering the negatives, such as associations with

lack of exercise and obesity.”

S RB L AR B E AL B2 6 BOAKE, (HRERMARTELNE &G,
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X HL A2 08T ME2 M AIHT mEmR ? XA SRS G E, R IRRE
HEWAEMN A&, (H224FRA1ES] “What set it apart” EyFEE, J5 HIH S
PR B, B —REaE 720 1R S e, Rk T
B7TH] PR — L5 G e /DA B AT R A I, P DA 5 HL Sl T B 17 AT T fi

[p 4R

Question 32

%%: D

KA Coach Tesco Nike iToys

5E AL JiR 3C: The ME2, introduced in mid- 2008, catered to kids’ huge desire to play
video games while countering the negatives, such as associations with lack of exercise
and obesity.

i AUE % 2 BT AT A DY AN AR E Dy S B ], HL S 2 I R s - 1)
T SGE R AR E AL, e — 6. REBaaET, JAI1E
BEAGE T UL 2 A dh BB HR W, A A e RIS . Xegdd] b
AUE BRI AR, X2 Do

Question 33

B C

JKH#TA]: Coach Tesco Nike iToys

ENLJR I 58 5 BLEE 5 A1) “In 2006, they teamed up with technology company Apple
to launch Nike+, a digital sports kit comprising a sensor that attaches to the running
shoe and a wireless receiver that connects to the user’s iPod.”

fifp R R T U ) A S g I R A AR SO e T, XS
B IATE 2 Nike X A7 HIAH R A B At 21, &5k C.

Question 34

HHE: B

KA. Coach Tesco Nike iToys

EALJR S 55 4 BLES 2 B) “ With that in mind, Tesco, one of the world’s top five
retailers, introduced its Greener Living program, which demonstrates the company’s
commitment to protecting the environment by involving consumers in ways that

produce tangible results.”
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J& o IXAN N AR LR R 1 A2 SR Tesco PIFMRZKIE R4, BT A% SRk B.

Question 35

ER: A

KA : Coach Tesco Nike iToys

EALFE S : 55 3 BEES 5-6 1) Instead, they initiated a consumer-research project which
revealed that customers were eager to lift themselves and the country out of tough
times. Using these insights, Coach launched the lower-priced...”

R SRR R ) B R LB R T AL B R S E AR R S B, XA N0 N
[l A2 7E U6 Coach i R IR Y BFKS , T IX AN w) AT B2 # IR S B CA
R PEIETRAERS I, T LA SR3E A

Question 36

B C

A : Coach Tesco Nike iToys

EALJRSC: 5 5 BEES 3 1)“ At first glance, spending resources to incorporate elements

of a seemingly irrelevant trend into one’s core offerings sounds like it’s hardly

worthwhile. ”

i R SR - AR (B N AN AH 9 R 77 i S A A DR 185 G PR AR T o LSl 1

5 30 AIRAM X A, BUOAER bR — R, AR R R AE T
“irrelevant trend” 5@ T “unrelated” JERA X B, PrLAXEZZRE C,

Question 37

ER: A

JH#TA]: Coach Tesco Nike iToys

ENLJR S 5 3 B3 3-4 1) “The Coach brand had been a symbol of opulence and
luxury for nearly 70 years, and the most obvious reaction to the downturn would have
been to lower prices. However, that would have risked cheapening the brand’s
image.”

fifp AR R T B RS E R IR e T A AR L B R . X BRI
Z Wi Coach &t WL PN A I i, BRLTHIFL St it 1 BOA FRARAT A%, P BLIESE A
T
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Question 38

%%: B

JCH#TA]: trend-related changes

ENLJRE S 55 7 B 1 4] “Once you have gained perspective on how trend-related
changes in consumer opinions and behaviors impact on your category, you can

»

determine which of our three innovation strategies to pursue.
it AR B < T U U RAT AR A S AT SR A IR R M AR A 7 it AR eeeee
R4 trend-related changes & 07 255 7 B IT =k, J5 HI N B R AR IZ 5 AFERAT =4
OB RIS VR IEFEIR A, i LA SR B

Question 39

BE: C

JCH#TA]: highlights  negative aspects

EAL R 5 7 Bede )5 —%) “Finally, if aspects of the category clash with undesired
outcomes of a trend, such as associations with unhealthy lifestyles, there is an
opportunity to counteract those changes by reaffirming the core values of your
category.”

firp RBUREL R DR A IR S IR R Y AR R B BT, IR A AR,
A58 b AU W] LURITE X 88 70 (0 58 AL L SRR AE SR 7 Bl 476 %)) undesired
outcomes of a trend , associations with unhealthy lifestyles B, FRAI1%0E 28 2 RK
I, e U A A I R X LA Ak 5 T R 7 e A A D E I 2
FIT LA ik Co

Question 40
HZE: D

JKH#T]: new focus  lack of connection

ENLJR I 57 BLES 3 £ “If analysis reveals an increasing disparity between your
category and consumers’ new focus, your innovations need to transcend the category
to integrate the two worlds. ”

fipe LR« LT U ) N SRV Bl R ORI R S R B 7 i S TR B R = SRR
LA R e ee 7, [FIFELESE 7 Bt , IX B an increasing disparity 5 @ T[] increasing lack
of connection 72 [F] S &, J5 Ui A2 VR B i b & A= i Rt 5, R 5 25 i,
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